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D�g�tal Entrepreneursh�p Mentor�ng: Leav�ng No
D�sadvantaged Young Person Beh�nd �n the D�g�tal Age



INTRODUCTION TO MODULE:
Please prov�de short �nformat�on about the module; What �t �s about, Why �t �s
�mportant, What are the benef�ts of learn�ng th�s, etc.
2 Paragraphs 

In th�s module, the term d�g�tal Entrepreneursh�p w�ll be analyzed, along w�th the
�mportant role �t plays �n the bus�ness world and how the d�g�tal aspect of �t appl�es �n
pract�ce. 

The �dea of entrepreneursh�p as a f�eld of study has �ts roots �n class�cal econom�cs,
where econom�sts l�ke Adam Sm�th and R�chard Cant�llon f�rst d�scussed �t �n the 18th
century. The theory of entrepreneursh�p as a d�sc�pl�ne only emerged �n the 20th
century w�th the work of Joseph Schumpeter, who �ntroduced the concept of
"�nnovat�ve entrepreneursh�p" as a key dr�ver of econom�c growth. The �mportance of
entrepreneursh�p l�es �n �ts ab�l�ty to dr�ve econom�c growth by creat�ng new products,
serv�ces, and bus�nesses, wh�ch �n turn generate jobs, generate revenue, and dr�ve
�nnovat�on. Entrepreneurs are seen as r�sk-takers and agents of change who can br�ng
new �deas and solut�ons to the market, address unmet needs, and st�mulate
compet�t�on.

In the 21st century, the advancement of technology has greatly �mpacted
entrepreneursh�p and created new opportun�t�es for entrepreneurs to launch and
grow the�r bus�nesses. The r�se of the �nternet and mob�le technolog�es has enabled
entrepreneurs to reach global markets, access cap�tal, and gather �nformat�on more
eas�ly than ever before. Add�t�onally, the growth of new technolog�es such as art�f�c�al
�ntell�gence, blockcha�n, and the Internet of Th�ngs has created new bus�ness
opportun�t�es for entrepreneurs. As a result, entrepreneursh�p has adapted to these
changes by �ncorporat�ng technology �nto the development and launch of new
products and serv�ces. Th�s has led to the emergence of new �ndustr�es, such as e-
commerce, f�ntech, and edtech, and has changed the way trad�t�onal bus�nesses
operate.
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Please l�st the top�cs �n your learn�ng content here.

 What �s Entrepreneursh�p?1.
 What �s D�g�tal Entrepreneursh�p?2.
 D�fferences between D�g�tal Entrepreneursh�p and Trad�t�onal Entrepreneursh�p 3.
 Eras of D�g�tal Entrepreneursh�p 4.
 Types and character�st�cs of D�g�tal Entrepreneursh�p5.
 How can we �mprove our d�g�tal competence?6.
 T�ps for d�g�tal entrepreneurs: 7.

CONTENT OF THE MODULE:
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Please prov�de learn�ng object�ve (based on Bloom’s taxonomy)

●Understand�ng what Entrepreneursh�p �s 

●Understand�ng D�g�tal Entrepreneursh�p and the �mportance of �t nowadays

●How to use �t and be successful 

●Learn about D�gcomp 

●How to become d�g�tally l�terate 

●T�ps on how to be a great entrepreneur 

LEARNING OBJECTIVES:
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In th�s sect�on, please prov�de learn�ng content w�th �mages, tables, d�agrams, charts
su�table to the needs of the target group.

5-6 Pages m�n�mum – 10 Pages max�mum

What �s Entrepreneursh�p?
A well-known econom�st and scholar, 
Peter Drucker, sa�d, "Entrepreneursh�p �s 
the pract�ce of creat�ng someth�ng new 
w�th value by devot�ng the necessary 
t�me and effort, assum�ng the accompany�ng
 f�nanc�al, psych�c, and soc�al r�sks, and rece�v�ng the result�ng rewards of monetary and
personal sat�sfact�on and �ndependence." 

Th�s def�n�t�on h�ghl�ghts the key aspects of entrepreneursh�p, �nclud�ng the creat�on of
someth�ng new, the w�ll�ngness to take r�sks, and the pursu�t of both f�nanc�al and
personal rewards. It also emphas�zes the �mportance of effort, t�me, and ded�cat�on �n
start�ng and runn�ng a successful bus�ness.

In general, entrepreneursh�p �s the process of des�gn�ng, launch�ng, and runn�ng a new
bus�ness, wh�ch typ�cally beg�ns as a small bus�ness and a�ms to grow �n s�ze. It �nvolves
�dent�fy�ng a need �n the market and develop�ng an �nnovat�ve solut�on that resolves
problems, wh�ch can �nclude creat�ng new products or serv�ces or �mprov�ng ex�st�ng
ones. Entrepreneurs are known for tak�ng r�sks, be�ng creat�ve, and adapt�ng to change,
and they play a s�gn�f�cant role �n dr�v�ng econom�c growth by creat�ng jobs and
generat�ng revenue.

Entrepreneursh�p generally cons�sts of four types that usually cover a w�de range of
bus�nesses:

     1. Small bus�ness
Usually, �n small bus�nesses, the owner shares the same work�ng space w�th h�s or her
employees, and the ult�mate goal �s to make a prof�t. 

     2. Scalable startup
A startup that �s scalable �s one that develops an attract�ve and or�g�nal �dea before
�mplement�ng a successful bus�ness strategy that can expand rap�dly �nto an extremely
prof�table company. Th�s enta�ls break�ng �nto a s�zable market and carv�ng out a n�che
for the company's goods.

TRAINING CONTENT
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What �s D�g�tal Entrepreneursh�p?

D�g�tal entrepreneursh�p refers to start�ng and runn�ng a bus�ness that leverages
technology and the �nternet to create, market, and sell products or serv�ces. It typ�cally
�nvolves �dent�fy�ng a need �n the market and creat�ng
 a new product or serv�ce to meet that need, us�ng 
d�g�tal tools and platforms to reach customers, 
manage operat�ons, and bu�ld a brand. Examples 
of d�g�tal entrepreneursh�p �nclude e-commerce 
bus�nesses, software startups, and d�g�tal 
market�ng agenc�es.

D�g�tal entrepreneursh�p was developed as a 
response to the growth of the �nternet and 
the r�se of d�g�tal technolog�es. The w�despread 
ava�lab�l�ty of the �nternet, comb�ned w�th the �ncreas�ng affordab�l�ty of comput�ng
power and d�g�tal tools, has created new opportun�t�es for entrepreneurs to reach
customers and bu�ld bus�nesses �n ways that were not poss�ble before. Th�s has led to
the development of a new type of entrepreneursh�p that leverages technology and the
�nternet to create and scale bus�nesses, often w�th lower barr�ers to entry and lower
costs compared to trad�t�onal br�ck-and-mortar bus�nesses. As a result, d�g�tal
entrepreneursh�p has become a popular and lucrat�ve f�eld, prov�d�ng new opportun�t�es
for �nd�v�duals to start and grow the�r own bus�nesses and help�ng to dr�ve �nnovat�on
and econom�c growth.
The mean�ng of d�g�tal entrepreneursh�p �s st�ll be�ng d�scussed and debated, partly due
to �ts be�ng a relat�vely new concept and partly because �t cont�nues to evolve as d�g�tal
technology advances. In the future, the d�st�nct�on between d�g�tal entrepreneursh�p
and trad�t�onal 

     3. Large company
Th�s type of bus�nesses a�ms to h�ghl�ght the�r offer�ngs by �ntroduc�ng �nnovat�ve
products that are state-of-the art �n technology 
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     4. Soc�al entrepreneursh�p
Th�s k�nd of entrepreneursh�p focuses on the
soc�al aspect of soc�ety and a�ms to make the
world a better place by solv�ng press�ng
�ssues. Th�s type of entrepreneursh�p �s
mostly nonprof�t, but �t can also adopt a
hybr�d model of prof�table and non-prof�table
models.
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entrepreneursh�p may no longer ex�st as more bus�nesses adopt technology and the
�nternet �n the�r operat�ons. Currently, there �s a grow�ng need to equ�p entrepreneurs
w�th the sk�lls and knowledge necessary to succeed �n a d�g�tal bus�ness env�ronment
and prov�de more �nd�v�duals w�th a way to enter entrepreneursh�p.

             � Accord�ng to Eurostat, an off�c�al European webs�te, a study that was
                  conducted �n 2021 was publ�shed and states that 54% of the European
                  populat�on between the ages of 16 and 74 have bas�c d�g�tal sk�lls  

D�fferences between D�g�tal Entrepreneursh�p and Trad�t�onal Entrepreneursh�p

D�g�tal entrepreneursh�p refers to start�ng and runn�ng a bus�ness that leverages
technology and the �nternet to reach customers and generate revenue. In contrast,
trad�t�onal entrepreneursh�p �nvolves start�ng and runn�ng a phys�cal bus�ness that
rel�es on more trad�t�onal market�ng and sales methods. Of course, there are qu�te a few
s�m�lar�t�es between them, for example, the need for a strong and val�d bus�ness �dea
and the necess�ty for a strong and flex�ble bus�ness plan. There are st�ll the same
fundamental core needs for develop�ng an enterpr�se; however, the d�fferences
between those two types of entrepreneursh�p, d�g�tal and trad�t�onal, are pretty
not�ceable and s�gn�f�cant �n more than one way. 



  D�g�tal Entrepreneursh�p   Trad�t�onal Entrepreneursh�p

  Bus�ness
Presence

  Onl�ne  bus�ness   Phys�cal bus�ness

Bus�ness Model

Does not need fund�ng for br�ck-
and-mortar space, but rather for
development of d�g�tal tools and
serv�ces

Needs fund�ng pr�mar�ly for a
phys�cal space and tact�le goods,
rather than to bu�ld onl�ne

Market�ng
Strateg�es

Rel�es more on soc�al med�a and
d�g�tal market�ng to reach
�ntended aud�ence

Can rely on soc�al med�a and d�g�tal
market�ng but may also be helped
by pr�nt advert�s�ng

T�me Ava�lab�l�ty Bus�ness can be accessed 24/7
Bus�ness hours are conf�ned to a
spec�f�c t�me

Product Access
Products and serv�ces accessed
onl�ne versus �n person

Phys�cal �nventory accessed �n
person
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Source: https://www.f�rstrepubl�c.com

D�g�tal entrepreneursh�p encompasses all the un�que aspects of start�ng and operat�ng
a bus�ness �n a d�g�tal env�ronment. Th�s �ncludes �nnovat�ve methods for attract�ng
customers, develop�ng and del�ver�ng products and serv�ces, generat�ng �ncome and
lower�ng expenses, partner�ng w�th platforms and compan�es, and access�ng new
opportun�t�es, challenges, and benef�ts. 

Overall, both d�g�tal and trad�t�onal entrepreneursh�p have the�r own un�que challenges
and benef�ts, and the best approach w�ll depend on the spec�f�c goals and
c�rcumstances of the entrepreneur.

https://www.firstrepublic.com/insights-education/what-is-a-digital-entrepreneur#:~:text=What%20does%20it%20mean%20to,businesses%20%E2%80%94%20generally%2C%20digital%20services.


Eras of D�g�tal Entrepreneursh�p

D�g�tal entrepreneursh�p was descr�bed by Namb�san (2017) as “the �ntersect�on between
d�g�tal technolog�es and entrepreneursh�p”. In a recent study that was developed �n 2021
by Tob�as Kollmann, Lucas Kle�ne-Stegemann, Kathar�na de Cruppe, and Chr�st�na Then-
Berrgh, they �dent�f�ed three ma�n eras of d�g�tal entrepreneursh�p throughout the
h�story of �ts ex�stence. The eras are the Seed-Era (1990–2000), the Startup-Era (2001–
2015), and the Expans�on-Era (2016–20xx).

      �Read the related art�cle and learn more about d�g�tal entrepreneursh�p and 
          �ts b�rth here: https://rdcu.be/c4YMn

The Seed Era (1990–2000): 

The Seed Era marks the beg�nn�ng of the d�g�tal entrepreneursh�p era and �s def�ned by
the w�despread ava�lab�l�ty of �nternet technology �n 1993. The advantages of th�s
technology led to a range of entrepreneur�al opportun�t�es and the emergence of new
bus�ness models based on electron�c value. Early p�oneers �n the f�eld used terms such
as "v�rtual entrepreneursh�p" and "d�g�tal entrepreneursh�p" to descr�be the �mpact of
�nternet technology. The late 1990s saw the start of the dot-com boom, but �t was
short-l�ved as the dot-com bubble burst �n 2000. Dur�ng th�s per�od, the term "�nternet
entrepreneursh�p" was the most frequently used, reflect�ng the ava�lab�l�ty of �nternet
technology that made research �n th�s f�eld poss�ble. The number of publ�cat�ons
reached a peak �n 2000, mark�ng the end of the Seed Era.

The Startup Era (2001–2015):

The Startup Era was a t�me of trans�t�on character�zed by the w�despread adopt�on of
new �nternet technolog�es l�ke open source, soc�al med�a, mob�le, LTE, and cloud
comput�ng. Desp�te a d�p �n research publ�cat�ons follow�ng the dot-com bubble, the
number of publ�cat�ons �ncreased slowly over t�me, w�th the term "�nternet
entrepreneursh�p" rema�n�ng the most used. Research dur�ng the era ma�nly focused on
d�g�t�z�ng bus�ness processes, models, and env�ronments, as well as �nterconnect�v�ty
and networks between actors. Compared to the Seed Era, the Startup Era saw a sh�ft �n
research d�scourse towards the �mpact of new opportun�t�es l�ke open-source software,
although th�s top�c was st�ll understud�ed. Unl�ke the Seed-Era, there was no dom�nant
term �n the Startup-Era, w�th no other technology emerg�ng to dr�ve a new research
d�rect�on. The number of publ�cat�ons rema�ned stable, w�th no major events dr�v�ng
s�gn�f�cant changes.
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https://rdcu.be/c4YMn


The Start-up- Era
(2001-2015)

The Expans�on-
Era 

(2016-20xx)

The Seed-Era
(1990−2000)

The Expans�on Era (2016–2023):

The per�od between 2016 and 2023 saw the r�se of many new d�g�tal technolog�es and
the d�g�tal�zat�on of var�ous aspects of people's l�ves. The process�ng of b�g data �s now
a key component of many d�g�tal technolog�es, wh�ch are dom�nated by "GAFAM" f�rms.
Research �n th�s f�eld has also been �mpacted, w�th an �ncrease �n the use of the term
"d�g�tal entrepreneursh�p" and a decrease �n the use of "�nternet entrepreneursh�p". As a
result, d�g�tal entrepreneursh�p �s now seen as a hol�st�c research doma�n and �s
�ncreas�ngly be�ng stud�ed as a standalone system. The COVID-19 pandem�c has further
emphas�zed the �mportance of d�g�tal technolog�es, lead�ng to a growth �n �nternet
traff�c and v�rtual research formats. Th�s has also led to the concept of "everyday
everyone entrepreneursh�p", blurr�ng the boundar�es of entrepreneursh�p and caus�ng
an evolut�on of the entrepreneursh�p phenomenon as a whole.
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Types and character�st�cs of D�g�tal Entrepreneursh�p 

D�g�tal entrepreneursh�p refers to the creat�on and management of new bus�nesses that
leverage technology to develop and del�ver products and serv�ces. W�th the r�se of the
�nternet and mob�le technolog�es, there have been an �ncreas�ng number of
opportun�t�es for entrepreneurs to launch and grow new ventures �n a var�ety of
�ndustr�es. In th�s context, although there �s no set l�st of types of d�g�tal
entrepreneursh�p as the f�eld �s constantly evolv�ng and new forms may emerge, �t �s
�mportant to ment�on some common forms of d�g�tal entrepreneursh�p:

1. E-commerce: Start�ng an onl�ne store to sell goods or serv�ces

2. Mob�le app development: Develop�ng and sell�ng mob�le appl�cat�ons for smartphone
and tablet users

3. SaaS (Software as a Serv�ce): Prov�d�ng software serv�ces through the cloud to
customers on a subscr�pt�on bas�s

4. D�g�tal market�ng: Us�ng d�g�tal channels such as search eng�nes, soc�al med�a, and
ema�l to promote and sell products and serv�ces.



5. Crowdfund�ng: Us�ng the �nternet to ra�se funds for a new product or project from a
large number of people

6. Blockcha�n: Creat�ng new bus�ness models and appl�cat�ons us�ng blockcha�n
technology

7. AI and Mach�ne Learn�ng: Develop�ng and Sell�ng AI-Powered Products and Serv�ces

8. Onl�ne marketplaces: Creat�ng and operat�ng an onl�ne platform connect�ng buyers
and sellers

9. YouTube channels, Blogs, and soc�al med�a �nfluence

These are just a few examples of the many types of d�g�tal entrepreneursh�p that ex�st
�n today's technology-dr�ven landscape. Wh�le each type of d�g�tal entrepreneursh�p has
�ts own un�que challenges and opportun�t�es, they all share a common goal: to leverage
technology to create new and �nnovat�ve products, serv�ces, and bus�ness models that
solve real-world problems and meet the needs of customers. D�g�tal entrepreneursh�p
refers to the creat�on and management of new bus�nesses that leverage technology to
develop and del�ver products and serv�ces. W�th the r�se of the �nternet and mob�le
technolog�es, d�g�tal entrepreneursh�p has become an �ncreas�ngly popular way for
entrepreneurs to launch and grow new ventures.

Character�st�cs of d�g�tal entrepreneursh�p:

The character�st�cs of d�g�tal entrepreneursh�p typ�cally �nclude:

1. Onl�ne presence: D�g�tal entrepreneurs often have a strong onl�ne presence, us�ng
webs�tes, soc�al med�a, and other d�g�tal channels to reach and engage w�th the�r target
aud�ence.

2. Innovat�on: D�g�tal entrepreneursh�p �s often character�zed by �nnovat�ve approaches
to trad�t�onal bus�ness models, leverag�ng technology to create new products, serv�ces,
or bus�ness models.

3. Ag�le: D�g�tal entrepreneurs are often ag�le, 
able to qu�ckly adapt to chang�ng market cond�t�ons, 
customer needs, and technolog�cal advances.

4. Customer focus: D�g�tal entrepreneurs are 
often customer-focused, us�ng customer data 
and feedback to cont�nuously �mprove the�r 
products and serv�ces.

5. Data-dr�ven: D�g�tal entrepreneurs often make data-dr�ven dec�s�ons, leverag�ng
analyt�cs tools to track key performance �nd�cators (KPIs) and opt�m�ze the�r operat�ons.
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6. Global reach: D�g�tal entrepreneursh�p often has a global reach, allow�ng
entrepreneurs to reach customers and partners across borders through the �nternet.

7. Flex�b�l�ty: D�g�tal entrepreneursh�p often offers greater flex�b�l�ty �n terms of
locat�on, work hours, and company culture compared to trad�t�onal br�ck-and-mortar
bus�nesses.

8. Collaborat�on: D�g�tal entrepreneursh�p often rel�es on collaborat�on and
partnersh�ps, leverag�ng the sk�lls and resources of others to br�ng products and
serv�ces to market.

9. Cont�nuous �mprovement: D�g�tal entrepreneurs are often comm�tted to cont�nuous
�mprovement, us�ng data and feedback to ref�ne the�r offer�ngs and stay ahead of the
compet�t�on.

A d�g�tal entrepreneur focuses on creat�ng and manag�ng a bus�ness that operates
solely on a d�g�tal platform. They ut�l�ze web-based resources and �nformat�on to
establ�sh and expand the�r onl�ne bus�nesses, wh�ch typ�cally offer d�g�tal serv�ces.
Be�ng modern �n the�r approach, these entrepreneurs take advantage of w�despread
d�g�tal�zat�on to establ�sh new ventures �n the v�rtual world. In order to do that, they w�ll
need to take �nto cons�derat�on the aforement�oned character�st�cs as well as enhance
and cult�vate the�r own entrepreneur�al sk�lls as a way to make sure they w�ll be able to
succeed �n th�s bus�ness sector.

The follow�ng tra�ts are needed to become a d�g�tal entrepreneur:

Global V�s�on: Possess�ng the ab�l�ty to env�s�on growth on a global scale for the�r
onl�ne bus�ness
Technolog�cal competence: Be�ng prof�c�ent �n manag�ng the d�g�tal tools and
platforms that form the foundat�on of the�r new bus�ness and us�ng th�s expert�se to
plan for growth.
Adaptab�l�ty: Qu�ckly adapt�ng to the ever-evolv�ng technology and new
developments �n the onl�ne sphere
Effect�ve commun�cat�on: Capable of lead�ng a team w�th d�verse respons�b�l�t�es
to ach�eve a common goal
Open-m�ndedness: Ma�nta�n�ng an open m�nd towards new �deas and tools as
technology evolves
Cur�os�ty: Hav�ng the need to wonder and quest�on the s�mplest th�ngs �n order to
create someth�ng new and �nnovat�ve.
W�ll�ngness to: Be�ng prepared to study and spend hours on th�s type of
entrepreneursh�p s�nce �t �s constantly chang�ng.
Des�re to help people: D�g�tal�zat�on �s about creat�ng a s�mpler and more
access�ble env�ronment for people. The same th�ng appl�es to d�g�tal
entrepreneursh�p. 
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How can we �mprove our d�g�tal competence?

The European Comm�ss�on �n 2013 created the European D�g�tal Competence
Framework, known as D�gComp. It �s a framework that prov�des a common European
understand�ng of what d�g�tal competence means and how �t can be developed and
used.

D�gComp 2.0 outl�nes f�ve ma�n doma�ns of d�g�tal competence, wh�ch are:
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1. Informat�on and data l�teracy: Th�s doma�n deals w�th the ab�l�ty to search, use, and
evaluate �nformat�on and data from var�ous sources �n a cr�t�cal and eth�cal manner.

2. Commun�cat�on and collaborat�on: th�s doma�n focuses on the ab�l�ty to use d�g�tal
technolog�es to commun�cate and collaborate w�th others effect�vely and respons�bly.

3. D�g�tal content creat�on: Th�s doma�n covers the ab�l�ty to create, use, and manage
d�g�tal content, �nclud�ng text, �mages, and aud�o-v�sual mater�al.

4. Problem-solv�ng and dec�s�on-mak�ng: Th�s doma�n focuses on the ab�l�ty to use
d�g�tal technolog�es to solve problems, make �nformed dec�s�ons, and manage complex
s�tuat�ons.

5. Safety and secur�ty: Th�s doma�n deals w�th the ab�l�ty to use d�g�tal technolog�es
securely and protect personal and sens�t�ve �nformat�on.

Th�s framework prov�des gu�dance for �nd�v�duals, educat�onal �nst�tut�ons, and
bus�nesses on how to develop and use d�g�tal competence to part�c�pate fully �n the
d�g�tal soc�ety and economy. It a�ms to promote d�g�tal l�teracy and d�g�tal �nclus�on and
to ensure that all Europeans have the sk�lls and competences they need to part�c�pate
and succeed �n the d�g�tal world.

T�ps for d�g�tal entrepreneurs 
Be�ng a successful d�g�tal entrepreneur 
�s an exc�t�ng journey that can lead 
to amaz�ng opportun�t�es and personal 
growth. Whether you're a young person 
just start�ng out or a seasoned pro 
look�ng for a change, these f�ve t�ps 
w�ll help you become a great d�g�tal 
entrepreneur.

1. Ident�fy a problem and create a solut�on: Th�s �s the foundat�on of any successful
d�g�tal bus�ness. F�nd a problem that you're pass�onate about solv�ng and create an
�nnovat�ve solut�on. Research your target group to make sure that your solut�on meets
the�r needs.

2. Create a strong onl�ne presence: Your onl�ne presence �s key to reach�ng your
target aud�ence and showcas�ng your offer�ngs. Invest �n a profess�onal webs�te and
ut�l�ze soc�al med�a platforms to bu�ld your brand and connect w�th your customers.
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Source: https://www.m�ndforest.com/ 

https://www.mindforest.com/


3. Embrace �nnovat�on: The d�g�tal world �s constantly chang�ng, so �t's �mportant to
stay ahead of the curve by embrac�ng new technolog�es and �nnovat�ve �deas. Th�s w�ll
help you stand out �n a crowded market and g�ve you a compet�t�ve edge.

4. Focus on customer sat�sfact�on: 
Your customers are the l�feblood of 
your bus�ness. Make sure you 
understand the�r needs, preferences, 
and behav�ors. Pr�or�t�ze the�r sat�sfact�on 
and prov�de excellent customer serv�ce 
to bu�ld loyalty and pos�t�ve word of mouth.

5. Measure and analyze data: Regularly measure and analyze data to make �nformed
dec�s�ons and �mprove your offer�ngs. Use analyt�cs tools to track your progress,
�dent�fy areas for �mprovement, and make adjustments as needed. Th�s w�ll help you
make data-dr�ven dec�s�ons and ensure the success of your bus�ness. Remember,
becom�ng a great d�g�tal entrepreneur takes t�me, effort, and ded�cat�on. Stay focused
on your goals, cont�nuously learn and �mprove, and never g�ve up on your v�s�on!
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LEARNING ACTIVITIES

 "Bu�ld a Personal Brand":
Create and develop your own personal brand

onl�ne. Us�ng d�g�tal competences you learned �n
th�s module, try creat�ng a content that

showcases your sk�lls, �nterests, and
values.Adjust the content to f�t the framework of
soc�al med�a platforms. Th�s act�v�ty can help you
understand the �mportance of bu�ld�ng a strong
personal brand �n the d�g�tal world and how to

promote yourself effect�vely onl�ne.

 "E-commerce Idea": 
W�th your current knoweledge try to th�nk of an
e-commerce store. The �dea must be �nnovat�ve,

acces�ble and �nterest�ng �n order to work.
Remember to spec�fy your target group and

then make sure to promote your onl�ne store �n
way to attract those people. You need to dec�de
�f you w�ll sell actual products or serv�ces, after

that you need to adjust �t accord�ngly.

Learning
Activity 1

Learning
Activity 2



Please prov�de 5 evaluat�on quest�ons for the learners to check the�r learn�ng. You can
use mult�ple cho�ce quest�ons, True-False quest�ons but please avo�d us�ng open ended
quest�ons.

1. Is D�g�tal Entrepreneursh�p the same as Trad�t�onal Entrepreneursh�p?

True
False

2. Is soc�al entrepreneursh�p a type of entrepreneursh�p?

True
False

3. D�g�tal and trad�t�onal entrepreneursh�p d�ffers on:

  a) Bus�ness Presence
  b) Product Access
  c) Noth�ng
  d) a and b

4. How many D�g�tal entrepreneursh�p Eras ex�st so far?

  a) 1
  b) 4
  c) 3
  d) 0

5) Is D�gComp a way to �mprove your d�g�tal competences?

True
False
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EVALUATION QUESTIONS
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In th�s sect�on, you can prov�de extra learn�ng mater�als for the learners.

� Eurostat
https://ec.europa.eu

� Eras of D�g�tal Entrepreneursh�p
https://www.f�rstrepubl�c.com/

� What �s D�g�tal Entrepreneursh�p?
https://www.learnd�g�talentrepreneursh�p.com

� What Is a D�g�tal Entrepreneur?
https://www.f�rstrepubl�c.com

� D�g�tal Entrepreneursh�p: all you need to know to start an onl�ne bus�ness �n 2022
https://hotmart.com/en/blog/d�g�tal-entrepreneursh�p

� D�gcomp
https://jo�nt-research-centre.ec.europa.eu/d�gcomp_en

� An onl�ne test�ng tool that maps your d�g�tal competenc�es us�ng the D�gcomp
framework
https://d�gcomp.d�g�tal-competence.eu/d�gcomp/en/ 

� 8 Top T�ps Every D�g�tal Entrepreneur MUST Know
https://www.�edunote.com/t�ps-d�g�tal-entrepreneur-must-know

EXTERNAL READING 

https://ec.europa.eu/eurostat/web/products-eurostat-news/-/ddn-20220330-1
https://www.firstrepublic.com/insights-education/what-is-a-digital-entrepreneur#:~:text=What%20does%20it%20mean%20to,businesses%20%E2%80%94%20generally%2C%20digital%20services.
https://www.learndigitalentrepreneurship.com/2019/02/16/what-is-digital-entrepreneurship/
https://www.firstrepublic.com/insights-education/what-is-a-digital-entrepreneur#:~:text=What%20does%20it%20mean%20to,businesses%20%E2%80%94%20generally%2C%20digital%20services.
https://hotmart.com/en/blog/digital-entrepreneurship#:~:text=Digital%20entrepreneurship%20consists%20of%20creating,and%20technological%20solutions%20in%20general.
https://joint-research-centre.ec.europa.eu/digcomp_en
https://digcomp.digital-competence.eu/digcomp/en/
https://www.iedunote.com/tips-digital-entrepreneur-must-know
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